UQ Business School Sustainability Week PROMOTION
TERMS AND CONDITIONS
Promotional Period
1.

Entries open at 9:00am AEST on 10/08/2018 and close at 11:59pm AEST on
23/08/2018 (“Entry Period”). Competition judging will take place from Monday
20/08/2018 with ONE winner drawn each day until Friday 24/08/2018.

Entry Instructions
2.

Entry is open to current or past students enrolled in a University of Queensland
approved program (undergraduate and postgraduate).

3.

Employees (and their immediate families) of the Promoter are ineligible to enter.
Immediate family means any of the following: spouse, ex-spouse, de-facto spouse,
child or step-child (whether natural or by adoption), parent, step-parent, grandparent,
step-grandparent, uncle, aunt, niece, nephew, brother, sister, step-brother, stepsister or 1st cousin.

4.

To enter, entrants must complete the following steps during the Entry Period:
a) Upload a photo, video or short answer response demonstrating how they are
being sustainable in the community,
b) Complete their details on the competition form, and,
c) Agree to the Terms and Conditions of the Promotion.

5.

Winners will be contacted from Monday 20/08/2018 through to Friday 24/08/2018 by
email, or Facebook Message. Winners will be published on the UQ Business School
Facebook and Instagram Pages. Winners will be provided details of how to pick up
their prize.

6.

Entrants may submit as many entries as they wish but no entrant may win more than
one prize.

7.

The Promoter reserves the right, at any time, to verify the validity of entries and
entrants (including an entrant’s identity) and to disqualify any entrant who submits an
entry that is not in accordance with these Terms and Conditions or who tampers with
the entry process. Errors and omissions will be accepted at the Promoter's discretion.
Failure by the Promoter to enforce any of its rights at any stage does not constitute a
waiver of those rights.

8.

By entering this competition each entrant confirms that his/hers entry is their whollyowned creation and, to the extent that such entry makes use of any third party
materials, these have been fully cleared unless they are no longer protect by
Copyright or other intellectual property rights. Entrants will keep the Promoter
harmless from any claims in relation to their entry that the entry infringes the personal
proprietary right of any other person.

9.

Each entrant also confirms that anyone depicted in an entry has given their
permission for the inclusion of their image in the entry and the use of the entry
including their image by the entrant and the Promoter.

Determination of Winners & Prize

10.

This is a game of skill and chance plays no part in determining the winners.

11.

The winners will be determined by representatives of the Promoter. Each entry will
be judged on the basis of the individual creative merit of the entry provided.

12.

The Promoter’s decision is final and no correspondence will be entered into.

13.

Prizes to be collected by 31/08/2018.

General
14.

Information on how to enter and the prizes form part of these Terms and Conditions.
Participation in this promotion is deemed acceptance of these Terms and Conditions.

15.

If any prize (or part of any prize) is unavailable, the Promoter, in its discretion,
reserves the right to substitute the prize (or that part of the prize) with a prize to the
equal value and/or specification.

16.

Total prize pool value is $150.00.

17.

Prizes, or any unused portion of a prize, are not transferable or exchangeable.

18.

When an entrant submits any materials via the promotion, including images, videos
and captions uploaded to the Facebook or Instagram platform or submitted via the
entry form (“Content”), the entrant, unless the Promoter advises otherwise, licenses
and grants the Promoter a non-exclusive, royalty-free, perpetual, worldwide,
irrevocable, and sub-licensable right to use, reproduce, modify, adapt, publish and
display such Content for any purpose in any media, without compensation, restriction
on use, attribution or liability. Entrants agree not to assert any moral rights in relation
to such use and warrant that they have the full authority to grant these rights.

19.

Entrants consent to the Promoter using their name, competition Content and image
(including photograph and/or film) in the event they are a winner in any media for an
unlimited period without remuneration for the purpose of promoting this promotion
(including any outcome), and promoting any products and/or services supplied by the
Promoter.

20.

If this promotion is interfered with in any way or is not capable of being conducted as
reasonably anticipated due to any reason beyond the reasonable control of the
Promoter, including but not limited to technical difficulties, unauthorised intervention
or fraud, the Promoter reserves the right, in its sole discretion, to the fullest extent
permitted by law (a) to disqualify any entrant; or (b) to modify, suspend, terminate or
cancel the promotion, as appropriate.

21.

The Promoter collects personal information in order to conduct the promotion and will
not disclose this information to third parties. Entry is conditional on providing this
information. The Promoter may, for an indefinite period, unless otherwise advised,
use the information for promotional, marketing, publicity, research and profiling
purposes, including sending electronic messages or telephoning the entrant. Entrants
should direct any request to access, opt-out, update or correct information to the
Promoter. All entries become the property of the Promoter.
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22.

The Promoter acknowledges that the promotion is in no way sponsored, endorsed or
administered by, or associated with, Facebook or Instagram. By entering, entrants
release Instagram of responsibility, and agree to Instagram’s terms of use.

23.

The Promoter is The University of Queensland (ABN 63 942 912 684) of University of
Queensland, Brisbane St Lucia, QLD 4072.
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